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Abstract 
The crowd founding pattern has raised and developed rapidly in recent years. Despite 
its late start, the crowd founding pattern in China develops quickly, especially as the 
Internet booms. In addition, market segments like film and television entertainment, 
science and technology product and agriculture industry are particularly suitable for the 
development of this pattern. After a feasibility analysis and research on crowd funding of 
film and television in China's commercial development, Y company  has launched the 
first professional website about this area in China. Based on the mobile Internet, it focuses 
on the crowd funding of theaters and Internet film and television projects. Y company has 
built a trading platform of industry chain, which collecting various upstream and 
downstream production factors from film and television cultural industry, through the new 
Internet financial model: crowd funding. At the same time, Y company gathers fans  who 
are interested in film and television or the innovation of the Internet finance together, and 
is determined to build China's largest industrial chain platform on Internet crowd funding 
of film and television, and finally to fulfill IPO in the Chinese GEM. Y company in 
providing services, the basis of film and television and the raise can also provide film and 
television, film and television, film and television information dispersing pertains, big data, 
film and television, film and television marketing derivatives such as film and television 
industry value-added business. Y the aim of the company is to combine the film and 
television industry and the Internet financial innovation, provide China with more and 
more popular with the market value of film and television works, make contributions to 
Chinese become a cultural power. Y company evaluate and analyze the collected data, 
project launch, financing guarantee, film and television culture industry upstream and 
downstream industry chain trading platform of various kinds of factors of production 
resources. company currently has with the domestic and foreign many well-known film 
and television companies to form strategic partnership, not only have high-quality 
domestic and Hollywood film project resources, in the movies and the Internet network 
play more domestic leading party resources, in addition, Y company also began with many 
Banks, funds and P2P companies to cooperate, to launch high-quality products related to 
film and television projects.  
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第一章  绪论第一章 绪论 
1 






金额超过了 51 亿美元。2014 年全球众筹交易总金额达到了 90 亿美元。预计到







的资料，中国影视票房收入由 2009 年的约 62 亿元人民币增加至 2014 年的 296
亿元人民币，年复合增长率达 37%，2012 年中国超过日本成为全球第二大电影市
场，预计在 2018 年会超过北美市场成为全球 大的电影市场。从下游渠道看，
随着城市商业综合体快速发展，院线改革的发展模式已日趋成熟，2014 年新增
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